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#1 New York Times Bestseller “THIS. This is the right book for right now. Yes, learning requires focus. But, unlearning
and relearning requires much more—it requires choosing courage over comfort. In Think Again, Adam Grant weaves
together research and storytelling to help us build the intellectual and emotional muscle we need to stay curious enough
about the world to actually change it. I’ve never felt so hopeful about what I don’t know.” —Brené Brown, Ph.D., #1 New
York Times bestselling author of Dare to Lead The bestselling author of Give and Take and Originals examines the
critical art of rethinking: learning to question your opinions and open other people's minds, which can position you for
excellence at work and wisdom in life Intelligence is usually seen as the ability to think and learn, but in a rapidly
changing world, there's another set of cognitive skills that might matter more: the ability to rethink and unlearn. In our
daily lives, too many of us favor the comfort of conviction over the discomfort of doubt. We listen to opinions that make us
feel good, instead of ideas that make us think hard. We see disagreement as a threat to our egos, rather than an
opportunity to learn. We surround ourselves with people who agree with our conclusions, when we should be gravitating
toward those who challenge our thought process. The result is that our beliefs get brittle long before our bones. We think
too much like preachers defending our sacred beliefs, prosecutors proving the other side wrong, and politicians
campaigning for approval--and too little like scientists searching for truth. Intelligence is no cure, and it can even be a
curse: being good at thinking can make us worse at rethinking. The brighter we are, the blinder to our own limitations we
can become. Organizational psychologist Adam Grant is an expert on opening other people's minds--and our own. As
Wharton's top-rated professor and the bestselling author of Originals and Give and Take, he makes it one of his guiding
principles to argue like he's right but listen like he's wrong. With bold ideas and rigorous evidence, he investigates how
we can embrace the joy of being wrong, bring nuance to charged conversations, and build schools, workplaces, and
communities of lifelong learners. You'll learn how an international debate champion wins arguments, a Black musician
persuades white supremacists to abandon hate, a vaccine whisperer convinces concerned parents to immunize their
children, and Adam has coaxed Yankees fans to root for the Red Sox. Think Again reveals that we don't have to believe
everything we think or internalize everything we feel. It's an invitation to let go of views that are no longer serving us well
and prize mental flexibility over foolish consistency. If knowledge is power, knowing what we don't know is wisdom.
Creative Industry practices are increasingly manifested through hybrid models and methods and emerging sub-sectors.
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With ever finer dividing lines between form and content, product and service, participation and consumption, the
distinctions between sectors are increasingly blurred, while new, convergent models emerge. Reflecting this fluid context,
this book provides a new perspective on strategy in the Creative Industries. Based on extensive original research and live
empirical data derived from case studies, interviews, and observations with creative managers, it reveals strategic
decision-making by analysing business manoeuvres and stages of innovation in the Creative Industries. Through
analysing the interactive features of aesthetically driven information assets, and how new user/consumer cultures are
applied, it uncovers the principles that are transforming strategy in the Creative Industries. This innovative volume will be
of significant interest to scholars, advanced students and practitioners in the Creative Industries as well as well as
industry consultancies and practitioners.
Given the central role of the food and agriculture system in driving so many of the connected ecological, social and
economic threats and challenges we currently face, Rethinking Food and Agriculture reviews, reassesses and
reimagines the current food and agriculture system and the narrow paradigm in which it operates. Rethinking Food and
Agriculture explores and uncovers some of the key historical, ethical, economic, social, cultural, political, and structural
drivers and root causes of unsustainability, degradation of the agricultural environment, destruction of nature, shortcomings in science and knowledge systems, inequality, hunger and food insecurity, and disharmony. It reviews efforts
towards ‘sustainable development’, and reassesses whether these efforts have been implemented with adequate
responsibility, acceptable societal and environmental costs and optimal engagement to secure sustainability, equity and
justice. The book highlights the many ways that farmers and their communities, civil society groups, social movements,
development experts, scientists and others have been raising awareness of these issues, implementing solutions and
forging ‘new ways forward’, for example towards paradigms of agriculture, natural resource management and human
nutrition which are more sustainable and just. Rethinking Food and Agriculture proposes ways to move beyond the
current limited view of agro-ecological sustainability towards overall sustainability of the food and agriculture system
based on the principle of ‘inclusive responsibility’. Inclusive responsibility encourages ecosystem sustainability based on
agro-ecological and planetary limits to sustainable resource use for production and livelihoods. Inclusive responsibility
also places importance on quality of life, pluralism, equity and justice for all and emphasises the health, well-being,
sovereignty, dignity and rights of producers, consumers and other stakeholders, as well as of nonhuman animals and the
natural world. Explores some of the key drivers and root causes of unsustainability , degradation of the agricultural
environment and destruction of nature Highlights the many ways that different stakeholders have been forging 'new ways
forward' towards alternative paradigms of agriculture, human nutrition and political economy, which are more sustainable
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and just Proposes ways to move beyong the current unsustainable exploitation of natural resources towards
agroecological sustainability and overall sustainability of the food and agriculture system based on 'inclusive
responsibility'
As heard on NPR’s Fresh Air Recommended by The New York Times’ Sam Roberts “Start Here is an urgent and timely
primer on the approaches that are working and don’t require federal approval or political revolution to end one of the
most pressing justice issues the country faces today.” —Brooklyn Daily Eagle A bold agenda for criminal justice reform
based on equal parts pragmatism and idealism, from the visionary director of the Center for Court Innovation, a leader of
the reform movement Everyone knows that the United States leads the world in incarceration, and that our political
process is gridlocked. What can be done right now to reduce the number of people sent to jail and prison? This essential
book offers a concrete roadmap for both professionals and general readers who want to move from analysis to action. In
this forward-looking, next-generation criminal justice reform book, Greg Berman and Julian Adler of the Center for Court
Innovation highlight the key lessons from these programs—engaging the public in preventing crime, treating all defendants
with dignity and respect, and linking people to effective community-based interventions rather than locking them up.
Along the way, they tell a series of gripping stories, highlighting gang members who have gotten their lives back on track,
judges who are transforming their courtrooms, and reformers around the country who are rethinking what justice looks
like. While Start Here offers no silver bullets, it does put forth a suite of proven reforms—from alternatives to bail to
diversion programs for mentally ill defendants—that will improve the lives of thousands of people right now. Start Here is a
must-read for everyone who wants to start dismantling mass incarceration without waiting for a revolution or permission.
Proceeds from the book will support the Center for Court Innovation’s reform efforts.
Effective communication in business and commercial organizations is critical, as organizations have to become more
competitive and effective to sustain commercial success. This thoroughly revamped new edition distils the principles of
effective communication and applies them to organizations operating in the digital world. Techniques and processes
detailed in the book include planning and preparing written communication, effective structures in documents, diverse
writing styles, managing face-to-face interactions, using visual aids, delivering presentations, and organising effective
meetings. In every case the authors consider the potential of new technology to improve and support communication.
With helpful pedagogical features designed to aid international students, this new edition of a popular text will continue to
aid business and management students for years to come. Additional content can now be found on the author's website www.rethinkbuscomm.net
This book explores the interface between copyright and higher education, and their complementarities for the
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advancement of sustainable human development. In its broader sense, the concept of human development is noted as a
set of freedoms and human capabilities that are essential for human flourishing. Adopting a rights-based human
development and capability approach (HDCA), this book primarily examines the relevant policy and legal flexibilities
under the existing international copyright system, and their implications for access to knowledge required for creative
innovation and higher education. Exploring the interfaces between copyright and higher education, this book argues that
an unbalanced and restrictive copyright system impedes reasonable access to knowledge, and stifles creative and
learning freedoms or capabilities. In effect, a restrictive copyright system results in serious ramifications for sustainable
human development. In view of its findings, this book underscores the need for rethinking copyright and reframing its
relevant flexibilities as users' rights that are vital for promoting creative and learning capabilities towards sustainable
human development. Further, the book emphasizes the complementarities between copyright and higher education, and
their joint roles for sustainable human development. Given its application of the HDCA to explore ranges of interlinked
topics, this book will be of a great interest to researchers across the fields of intellectual property law, innovation, global
development, human rights, and higher education.
A Galleries, Libraries, Archives and Museums (GLAM) Lab is a place for experimenting with digital collections and data.
This book describes how to open a GLAM Lab and encourages a movement that can transform organisations and
communities.
Rethinking Languages Education assembles innovative research from experts in the fields of sociocultural theory, applied
linguistics and education. The contributors interrogate innovative and recent thinking and broach controversies about the
theoretical and practical considerations that underpin the implementation of effective Languages pedagogy in twenty-firstcentury classrooms. Crucially, Rethinking Languages Education explores established understandings about language,
culture and education to provide a more comprehensive and flexible understanding of Languages education that
responds to local classrooms impacted by global and transnational change, and the politics of language, culture and
identity. Rethinking Languages Education focuses on questions about ways that we can develop farsighted and
successful Languages education for diverse students in globalised contexts. The response to these questions is multilayered, and takes into account the complex interactions between policy, curriculum and practice, as well as their
contention and implementation. In doing so, this book addresses and integrates innovative perspectives of contemporary
theory and pedagogy for Languages, TESOL and EAL/D education. It includes diverse discussions around practice, and
addresses issues of the dominance of prestige Languages programs for ‘minority’ and ‘heritage’ languages, as well as
discussing controversies about the current provision of English and Languages programs around the world.
Page 4/17

Access Free Open Services Innovation Rethinking Your Business To Grow And Compete In A New Era
This book offers innovative ideas and frameworks for sustainable strategizing to advance business by scaling-up its
positive impact, which is so urgently needed at this time in the 21st century. It shows practitioners how to effectively deal
with socio-ecological systems’ disruptions to their operating environments and play an active role in transforming
markets toward a sustainable future. In short, the book demonstrates how to make business sense of sustainability,
highlighting new approaches and examples that translate sustainability into strategy and action. The ultimate goal is to
provide a path toward a thriving future for both business and society. This book was written for strategy practitioners and
decision makers who want to understand why sustainable strategizing is important in today’s business world and are
seeking actionable business knowledge they can apply in their companies. It was also written for students of
management and can be used as a supplemental text to support traditional graduate and undergraduate management
courses.
A leading innovation scholar explains the growing phenomenon and impact of free innovation, in which innovations
developed by consumers and given away “for free.” In this book, Eric von Hippel, author of the influential Democratizing
Innovation, integrates new theory and research findings into the framework of a “free innovation paradigm.” Free
innovation, as he defines it, involves innovations developed by consumers who are self-rewarded for their efforts, and
who give their designs away “for free.” It is an inherently simple grassroots innovation process, unencumbered by
compensated transactions and intellectual property rights. Free innovation is already widespread in national economies
and is steadily increasing in both scale and scope. Today, tens of millions of consumers are collectively spending tens of
billions of dollars annually on innovation development. However, because free innovations are developed during
consumers' unpaid, discretionary time and are given away rather than sold, their collective impact and value have until
very recently been hidden from view. This has caused researchers, governments, and firms to focus too much on the
Schumpeterian idea of innovation as a producer-dominated activity. Free innovation has both advantages and
drawbacks. Because free innovators are self-rewarded by such factors as personal utility, learning, and fun, they often
pioneer new areas before producers see commercial potential. At the same time, because they give away their
innovations, free innovators generally have very little incentive to invest in diffusing what they create, which reduces the
social value of their efforts. The best solution, von Hippel and his colleagues argue, is a division of labor between free
innovators and producers, enabling each to do what they do best. The result will be both increased producer profits and
increased social welfare—a gain for all.
The circular economy describes a world in which reuse through repair, reconditioning and refurbishment is the prevailing
social and economic model. The business opportunities are huge but developing product and service offerings and
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achieving competitive advantage means rethinking your business model from early creativity and design processes,
through marketing and communication to pricing and supply. Designing for the Circular Economy highlights and explores
‘state of the art’ research and industrial practice, highlighting CE as a source of: new business opportunities; radical
business change; disruptive innovation; social change; and new consumer attitudes. The thirty-four chapters provide a
comprehensive overview of issues related to product circularity from policy through to design and development. Chapters
are designed to be easy to digest and include numerous examples. An important feature of the book is the case studies
section that covers a diverse range of topics related to CE, business models and design and development in sectors
ranging from construction to retail, clothing, technology and manufacturing. Designing for the Circular Economy will
inform and educate any companies seeking to move their business models towards these emerging models of
sustainability; organizations already working in the circular economy can benchmark their current activities and draw
inspiration from new applications and an understanding of the changing social and political context. This book will appeal
to both academia and business with an interest in CE issues related to products, innovation and new business models.
The information revolution has made for a radically more fluid knowledge environment, and the growth of venture capital
has created inexorable pressure towards fast commercialisation of existing technologies Companies that don't use the
technologies they develop are likely to lose them. Key features Over the past several years, Hank Chesbrough has done
excellent research and writing on the commercialisation of technology and the changing role and context for R&D. This
book represents a powerful synthesis of that work in the form of a new paradigm for managing corporate research and
bringing new technologies to market Chesbrough impressively articulates his ideas and how they connect to each other,
weaving several disparate areas of work R&D, corporate venturing, spinoffs, licensing and intellectual property into a
single coherent framework.
For the last fifteen years, open innovation has been one of the hottest topics in innovation management research.
Digitalisation of the open innovation process has also emerged as a concept of high organisational value. The potential
benefits of this concept and how firms organise, or should organise, in order to realize these benefits have been
addressed in numerous empirical studies published in scientific journals as well as books. Responding to the need for
further conceptual and empirical research on open innovation in services, this book reveals if and how service providers
in different service sub-sectors have implemented the concept of open innovation. Based on rich empirical data, the book
discusses the benefits and drawbacks, the processes, the characteristics and the management practices of open
innovation in private as well as public service organizations.Through a series of empirical case studies focusing on the
open innovation practices of different public and private service organizations, this book contributes to deepening our
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understanding of how the concept of open innovation has been implemented in services, and what challenges,
achievements and benefits that are associated with the implementation of open innovation concepts in this sector. These
insights it provides can assist managers of both private and public service providers to confidently implement open
innovation in an efficient manner in their organizations.
Research on the topic of clusters and industrial districts is very extensive. However, most of it has focused more on
understanding the past than on trying to map out the future. The aim of this book is to fill this gap by identifying and
discussing the main research topics that populate the current scientific debate and highlight the emergent lines of
research that will constitute the future research agenda. It does so by drawing on the debate started with the "rethinking
clusters" workshops, which in a short time have become a rich place for discussion among cluster scholars around the
world. Rethinking Clusters: Towards a New Research Agenda for Cluster Research collects contributions from
authoritative colleagues, who cover a number of relevant and timely issues, such as the territorial roots of radical
innovation processes, new ways of understanding and measuring the role of place in economic development, path
renewal, internationalization and entrepreneurship. The final section is devoted to the critical analysis of policies that
support smart specialization. The chapters in this book were originally published as a special issue of the journal
European Planning Studies.
Many of America's greatest artists, scientists, investors, educators, and entrepreneurs have come from abroad. Rather
than suffering from the "brain drain" of talented and educated individuals emigrating, the United States has benefited
greatly over the years from the "brain gain" of immigration. These gifted immigrants have engineered advances in
energy, information technology, international commerce, sports, arts, and culture. To stay competitive, the United States
must institute more of an open-door policy to attract unique talents from other nations. Yet Americans resist such a policy
despite their own immigrant histories and the substantial social, economic, intellectual, and cultural benefits of welcoming
newcomers. Why? In Brain Gain, Darrell West asserts that perception or "vision" is one reason reform in immigration
policy is so politically difficult. Public discourse tends to emphasize the perceived negatives. Fear too often trumps
optimism and reason. And democracy is messy, with policy principles that are often difficult to reconcile. The seeming
irrationality of U.S. immigration policy arises from a variety of thorny and interrelated factors: particularistic politics and
fragmented institutions, public concern regarding education and employment, anger over taxes and social services, and
ambivalence about national identity, culture, and language. Add to that stew a myopic (or worse) press, persistent fears
of terrorism, and the difficulties of implementing border enforcement and legal justice. West prescribes a series of
reforms that will put America on a better course and enhance its long-term social and economic prosperity.
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Reconceptualizing immigration as a way to enhance innovation and competitiveness, the author notes, will help us find
the next Sergey Brin, the next Andrew Grove, or even the next Albert Einstein.
An essential guide for leaders who want to use social media to be "open" while maintaining control "Be Open, Be
Transparent, Be Authentic" are the current leadership mantras-but companies often push back. Business is premised on
the concept of control and yet the new world order demands openness-leaders do not know how to be open and be in
control. This must-have resource will help the modern leader understand how to lead in the new open world-where
blogging, twittering, facebooking, and digging are becoming the norm. the author lays out the steps that leaders must
take to transform their organizations and themselves into being "open" -and exactly what that will mean. Shows how to
use social media to become an open organization Offers basic advice for leaders who are adapting to the new era of
openness in the marketplace The author Charlene Li is one of the foremost experts on social media and technologies In
easy-to-understand language, this book will help leaders orient themselves to social networking and other technological
advances.
This book gathers together some of the most up-to-date thinking in the growing field of innovation in services and more
particularly, in financial services. It explores the peculiarities of innovation in financial services firms and surrounding market
players, discusses the open nature of the innovation process, and analyses its success factors and its interplay with strategy and
performance. This book provides topical insights on the challenges facing the financial industry, such as the convergence with
other sectors, and the increasing regulatory burden. By combining multidisciplinary approaches and by selecting a number of
cutting-edge research models, theories, empirical findings and practitioners’ insights, it offers unique, contemporary and
multidimensional perspectives on innovation for a sector of paramount importance for the running of economies around the world.
This book comes at a time of turbulence, uncertainty and within an industry in need of vision and strategic foresight. By
synthesizing multiple views from academia and practice, it opens the agenda and contributes to the on-going debate of redefining
the multi-polar role of innovation in the financial industry.
Wow your customers . . . with "less." Cut costs-it's a common corporate refrain. But if you constantly slash expenditures, what
happens to innovation? How can you stay competitive and satisfy customers? Costovation solves the dilemma of how to spend
less and innovate more. The book's revolutionary approach broadens the definition of innovation beyond products to the business
model itself. With costovation, you let go of assumptions, take a fresh look at the market, and relentlessly focus on what customers
really want. Consider Planet Fitness-it grew to 7.3 million members by concentrating on casual exercisers. Those folks don't care
about frills. They want easy, low-cost access to good equipment. Although it's inexpensive to run, Planet Fitness ranks highest in
gym satisfaction. Gourmet grocer, Picard, sells only frozen food. With less perishable inventory, they compress costs while
delighting a discerning but busy clientele. Packed with examples and interactive exercises, the book explores cost innovation
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strategies that work for big and small companies alike. From open innovation and cost-sharing to simplifying products and turning
waste into new offerings-readers learn how rivals are carving out niches, protecting positions, and dominating industries.
Innovation and cost-cutting are not opposites. Combined, they expose untapped opportunities to outsmart and underspend
competitors.
Innovation and technology absorption are now firmly recognized as one of the main sources of economic growth for emerging and
advanced economies alike. International R&D collaboration and FDI are critical and require government support programs,
specially financial ones.
Every banking crisis, whatever its particular circumstances, has two features in common with every previous one. Each has been
preceded by a period of excessive monetary ease, and by ill thought out regulatory changes. For many the recent hiatus in interbank lending has been seen as a blip - enormous in size and global in scope, but, nonetheless, a blip. Finance at the Threshold
offers a unique perspective from an English economic and monetary historian. In it the author asks: Why did the banks stop
lending to one another, and why now? Was it merely a matter of over-loose credit due to the relaxation of traditional prudence, or
did global finance find itself at its limits? Have government bail-outs saved the day or merely postponed the problem? Christopher
Houghton Budd offers a radical view of the global financial crisis, spanning a wide gamut of current thinking. He argues that we
need, above all, to overcome the left-right divide so much taken for granted today, and promote financial literacy to young people.
His contribution to the Transformation and Innovation Series claims that global finance has brought us to the limits of what
mechanistic economic explanations can capture. New ideas and above all new instruments are needed so that innovation can shift
from its dexterous exploitation of inefficiencies and turn its attention instead to fresh initiative. Finance at the Threshold is essential
reading for academics and practitioners concerned with financial and economic policy and needing to develop a sense of the
history thus understanding the forward prospects for global finance.
This open access book is based on work from the COST Action RESTORE - REthinking Sustainability TOwards a Regenerative
Economy, and highlights how sustainability in buildings, facilities and urban governance is crucial for a future that is socially just,
ecologically restorative, and economically viable, for Europe and the whole planet. In light of the search for fair solutions to the
climate crisis, the authors outline the urgency for the built environment sector to implement adaptation and mitigation strategies, as
well as a just transition. As shown in the chapters, this can be done by applying a broader framework that enriches places, people,
ecology, culture, and climate, at the core of the design task - with a particular emphasis on the benefits towards health and
resilient business practices. This book is one step on the way to a paradigm shift towards restorative sustainability for new and
existing buildings. The authors want to promote forward thinking and multidisciplinary knowledge, leading to solutions that
celebrate the richness of design creativity. In this vision, cities of the future will enhance users' experience, health and wellbeing
inside and outside of buildings, while reconciling anthropic ecosystems and nature. A valuable resource for scientists and students
in environmental sciences and architecture, as well as policy makers, practitioners and investors in urban and regional
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development.
The offsite and modular market is continuing to grow. This book builds on the success of a number of initiatives, including
formative findings from literature, research and development and practice-based evidence (success stories). It presents new
thinking and direction from leading experts in the fields of: design, process, construction, engineering, manufacturing, logistics,
robotics, delivery platforms, business and transformational strategies, change management, legislation, organisational learning,
software design, innovation and biomimetics. This book is particularly novel and timely, as it brings together a number of cogent
subjects under one collective ‘umbrella’. Each of these chapters contain original findings, all of which culminate in three 'Key
Learning Points' which provide new insight into the cross-cutting themes, interrelationships and symbiotic forces that exist between
each of these chapters. This approach also provides readers with new contextualised understanding of the wider issues affecting
the offsite market, from the need to embrace societal challenges, through to the development of rich value-laden solutions required
for creating sector resilience. Content includes a balance between case studies and practice-based work, through to technical
topics, theoretical propositions, pioneering research and future offsite opportunities ready for exploitation. This work includes:
stakeholder integration, skills acquisition, new business models and processes, circularity and sustainable business strategies,
robotics and automation, innovation and change, lean production methodologies and new construction methods, Design for
Manufacturing and Assembly, scaled portfolio platforms and customisability, new legal regulatory standards and conformance
issues and offsite feasibility scenario development/integration.
Books about leadership abound, often generalizing from a heroic leader s own experiences or reflecting the latest incremental
advances in scholarly theorizing. Rethinking Leadership is different in that Ladkin questions the key questions of leadership
thinking and thus arrives at a radically different conception of leadership. It is a welcome conception that recognizes the embodied,
sensual, felt nature of leadership as an ongoing process involving leaders and followers within a particular context. For the
complex and challenging times we live in, we need complex and challenging conceptions of leadership and Donna Ladkin has
given us an excellent starting place. Steve Taylor, Worcester Polytechnic Institute, US Beautifully written, insightful and novel, this
book departs nicely from mainstream views on leadership and can be strongly recommended to anyone wanting a new look on the
complexities, meanings and dynamics of leadership and workplace relations. Mats Alvesson, Lund University, Sweden Donna
Ladkin s inspiring and informed book breaks new ground in leadership studies. Writing lucidly, warmly and accessibly, Ladkin
makes philosophy to bear on some key themes of leadership. Picking up concepts from philosophy s all time greats, she enriches
the existing leadership discourse powerfully. Questions of charisma , vision , indeed the nature of leadership itself, are cast in
fresh settings, and they become alive. Skilfully avoiding becoming overtly abstract, with a keen eye to examples, Donna Ladkin
delivers a delightful, elevating and original contribution to the rethinking of leadership. Esa Saarinen, Helsinki University of
Technology, Finland Adopting a post-positivist phenomenological perspective inspired by the writings of Husserl and Heidegger
among others, Donna Ladkin crafts a series of philosophical questions that prompt the reader to deconstruct and reposition many
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habitually held views of leaders and leadership. Through her deep questioning, Ladkin reminds us that wisdom the virtue of
practical circumspection is central to the ethical and aesthetic moment of leading. Rethinking Leadership is a refreshing and muchneeded re-evaluation of the field, which should be read by anyone with a serious interest in the subject. Peter Case, University of
the West of England, UK Writing anything new about leadership might seem like a difficult task these days. Writing anything new
and interesting about leadership might seem beyond most of us. Writing anything new, interesting and provocative about
leadership is restricted to only a few very talented scholars. Ladkin is one of these very talented scholars she has done all three in
a groundbreaking review of the nature of leadership and the questions we should be asking about this phenomenon. Keith Grint,
University of Warwick, UK A must-read for serious leadership studies scholars, Rethinking Leadership offers a radical
reconceptualisation of leadership as a contextually embedded, physically embodied phenomenon. The book arrives at original and
surprising answers to perennial questions such as What is leadership? and How do leaders lead change? , by addressing them
from a philosophical, rather than psychological or sociological standpoint. Beautifully written, Ladkin makes complex ideas
accessible by illustrating them with practical examples drawn from her wide experience as a leadership academic and
management consultant across a range of commercial, political and not-for-profit organisations. A fresh voice amongst the
crowded field of leadership studies, Rethinking Leadership delivers not just new answers, but an entirely new way of thinking
about leadership and its role in contemporary society.
This is a unique and exciting book that challenges traditional conceptions of middle years provision. It should be read by policymakers, educators and researchers alike.' Jackie Marsh, University of Sheffield Carrington's analysis of contemporary youth and
the lives that they bring to school is significant. This stage of education is fundamental to understanding how we might engage
learners, and her sensitive and insightful analysis makes a major contribution to our understandings about how these years
resonate with their needs and interests.' Professor Nicola Yelland, Victoria University Despite two decades of research and reform,
schools across the Western world still struggle to engage their students in the middle years. But does this mean there is a youth
crisis? And what do technology and risk have to do with it? Victoria Carrington argues for the need to move beyond
developmentally based models to see middle years pedagogy in historical, social, economic and political contexts. Setting
research from Australia alongside international experience, she emphasises the importance of understanding the risk society, and
young peoples' immersion in digital technologies and consumer culture. She shows how teachers and schools can use this
understanding to work more effectively with early adolescents, and how policy-makers and education leaders could reshape the
middle years reform agenda to improve professional practice and student outcomes.
Much speculation was raised in the 1990s, during the first decade of internet research, about the extent to which online platforms
and digital culture might challenge traditional understandings of authority, especially in religious contexts. Digital Creatives and the
Rethinking of Religious Authority explores the ways in which religiously-inspired digital media experts and influencers online
challenge established religious leaders and those who seek to maintain institutional structures in a world where online and offline
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religious spaces are increasingly intertwined. In the twenty-first century, the question of how digital culture may be reshaping
notions of whom or what constitutes authority is incredibly important. Questions asked include: Who truly holds religious power
and influence in an age of digital media? Is it recognized religious leaders and institutions? Or religious digital innovators? Or
digital media users? What sources, processes and/or structures can and should be considered authoritative online, and offline?
Who or what is really in control of religious technological innovation? This book reflects on how digital media simultaneously
challenges and empowers new and traditional forms of religious authority. It is a gripping read for those with an interest in
communication, culture studies, media studies, religion/religious studies, sociology of religion, computer-mediated communication,
and internet/digital culture studies.
Open Innovation describes an emergent model of innovation in which firms draw on research and development that may lie
outside their own boundaries. In some cases, such as open source software, this research and development can take place in a
non-proprietary manner. Henry Chesbrough and his collaborators investigate this phenomenon, linking the practice of innovation
to the established body of innovation research, showing what's new and what's familiar in the process. Offering theoretical
explanations for the use (and limits) of open innovation, the book examines the applicability of the concept, implications for the
boundaries of firms, the potential of open innovation to prove successful, and implications for intellectual property policies and
practices. The book will be key reading for academics, researchers, and graduate students of innovation and technology
management.
Provides a diagnostic tool for readers to assess their business model and usher it through a six-stage continuum toward
openness. This book also identifies the barriers to creating open business models (such as the not invented here syndrome and
the not sold here virus) and explains how to surmount them.
The purpose of this book is to showcase a range of approaches that consider learning and collaboration as central processes in
agriculture and natural resources governance and management. These include four related and overlapping adaptive collaborative
approaches - Adaptive Collaborative Management, Participatory Action Research, Social Learning and Innovation Systems.
Despite these being generated in different institutional domains with somewhat diverse epistemological and policy orientations, the
authors show that there are common themes among these approaches. The book presents a review of various adaptive and
collaborative approaches to management developed to cope with the social and biophysical complexity of natural resource
systems, including case studies from Bangladesh, Ecuador, Nepal and Zimbabwe. The contexts range from farmer field schools,
to floodplain management and community forestry. The authors provide rich accounts of how adaptive collaborative approaches
were applied to synergise different types of learning, foster collaboration among stakeholders, and nurture innovative development
processes. Through its introduction and conclusion chapters, the book establishes a clear theoretical approach and identifies a set
of practical methodologies for combining different systems of knowledge in a way that generates and maximizes innovation and
the translation of research into practice.
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Part expose, part history lesson and part provocation, ReThinking Design Thinking extends Humantific's significant body of
sensemaking work addressing innovation, design and changemaking. Connecting the dots between theory and practice,
philosophy and methodology, this book shares our perspective on how Humantific makes sense of the already-arriving future of
design / design thinking. With vast confusion around the subject of design thinking in the marketplace, this book jumps in with a
combination of thought-provoking conversational text and explanation diagrams. Stepping outside the pervasive industry
marketing narrative, ReThinking Design Thinking points out the need for a new form of readiness to better take on the scale and
complexity of organizational and societal challenges now emerging. This book clearly makes the case for more robust and
adaptive methods beyond the assumptions of product, service and experience creation. The good news is that this book also
points out that a next generation, emerging practice community is already hard at work reinventing design thinking / doing for
complex situations. If you are ready for acknowledging significant change challenges facing design / design thinking as
methodology and interested in more clearly defined paths forward, ReThinking Design Thinking is for you.
This volume seeks to offer a new approach to the study of music through the lens of recent works in science and technology
studies (STS), which propose that facts are neither absolute truths, nor completely relative, but emerge from an intensely collective
process of construction. Applied to the study of music, this approach enables us to reconcile the human, social, factual, and
technological aspects of the musical world, and opens the prospect of new areas of inquiry in musicology and sound studies.
Rethinking Music through Science and Technology Studies draws together a wide range of both leading and emerging scholars to
offer a critical survey of STS applications to music studies, considering topics ranging from classical music instrument-making to
the ethos of DIY in punk music. The book’s four sections focus on key areas of music study that are impacted by STS:
organology, sound studies, music history, and epistemology. Raising crucial methodological and epistemological questions about
the study of music, this book will be relevant to scholars studying the interactions between music, culture, and technology from
many disciplinary perspectives.
We live in an age of exponential technology, but this is not so new. Indeed, technological innovation has been promoted so
assiduously for so long that there is now a discernible pattern to its emergence known as the Gartner Hype Cycle. Open
innovation is no exception. In this book Henry Chesbrough, the originator of open innovation, examines the hype behind its
practice, shows where real results are taking place, and explains how companies can move beyond the hype to achieve real
business results. The book begins with an exponential paradox; new technologies are emerging at an accelerating rate, yet we
continue to see stagnant wages and lagging production. These realities are hard to reconcile with the promise of exponential
technologies. A closer look suggests that exponential advocates are paying too little attention to the broad dissemination and
absorption of a new technology before it delivers real profit and social benefit. To get valuable results from innovation, businesses
must open up their innovation processes and finish more of what they start. They need to open their knowledge flows to generate
new growth, and unused internal knowledge must flow openly to others to generate new revenue and future business
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opportunities. Many of the best known aspects of open innovation such as crowdsourcing, open source software, or innovation
intermediaries are often not well connected to the rest of the organization. Using numerous real-world examples of these methods
in practice, Chesbrough illustrates how they can, and must, be used in connection to the organization as a whole in order to have
real long-term value. Open Innovation Results offers a clear-eyed view of the challenges and realities that limit the ability of
organizations to create and profit from innovation. Whether in the largest companies or in a small business, an advanced economy
or a rural village, this book charts a course to enhance organizational growth and performance.
Innovation manifests itself as a key driver of improved productivity and sustainable growth in today’s global economic landscape.
This book • brings together perspectives and case studies from across the world; • discusses frameworks and actual conditions
required for innovation; and • examines a variety of themes, such as technology innovation, research & development, team and
human resource management, product and process creativity and entrepreneurship development to augment strategic and
competitive advantage. It will prove essential to those in business and management, entrepreneurship, economics and
development studies, particularly those interested in innovation, strategic planning and business leadership.
This book presents the emerging paradigm and methodology, Open Innovation 2.0 (OI2), which aims to help drive significant
structural changes and benefits through digital innovation to society and industry. It highlights how new services and markets can
be co-created in open ecosystems and how this leads to a transformation from win-lose to win-win situations for all stakeholders.
Organized around a number of core patterns of OI2, such as shared purpose, partnering and platforms, this book leverages more
than five years of research by the EU Open Innovation Strategy Policy group. Popularized in the early 2000s, open innovation is a
systematic process by which ideas can pass among organizations and travel on different exploitation vectors for value creation.
With the simultaneous arrival of multiple digital disruptive technologies and rapid evolution of the discipline of innovation, it became
apparent that an entirely new approach to innovation was needed that incorporated technological, societal and policy dimensions.
Unlike other innovation methodologies, OI2 is an innovation paradigm and methodology with a purpose: to seek and deliver
innovations that move us collectively on to a trajectory towards sustainable intelligent living. OI2 is a paradigm advocating for
disruptions, seeking the unexpected and providing support for rapid scale-up of successes. As a method, it provides a safety net
for both innovations and innovators, inspiring innovators to have the confidence and courage to innovate. Featuring case studies
from domains such as energy, telecommunications, transportation, and finance and from companies including Intel, Lego, Alcatel
Lucent and Alstom, this book is useful to industry executives, policy makers, academics, and students of innovation and innovation
management.
The father of "open innovation" is back with his most significant book yet. Henry Chesbrough’s acclaimed book Open Innovation
described a new paradigm for management in the 21st century. Open Services Innovation offers a new approach that
demonstrates how open innovation combined with a services approach to business is an effective and powerful way to grow and
compete in our increasingly services-driven economy. Chesbrough shows how companies in any industry can make the critical
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shift from product- to service-centric thinking, from closed to open innovation where co-creating with customers enables
sustainable business models that drive continuous value creation for customers. He maps out a strategic approach and proven
framework that any individual, business unit, company, or industry can put to work for renewed growth and profits. The book
includes guidance and compelling examples for small and large companies, services businesses, and emerging economies, as
well as a path forward for the innovation industry. "Whether you are managing a product or a service, your business needs to
become more open and more inclusive in order to be more innovative. Open Services Innovation will be an invaluable guide to
intrepid managers who commit to making that journey." —GARY HAMEL, visiting professor, London Business School; director,
Management Lab; and author, The Future of Management "I tore out page after page to share with my leaders. Chesbrough has
pioneered an entire rethink of business innovation that’s rich in concept, deeply explained, with tools ready to use in every
industry." —SCOTT COOK, founder and chairman of the executive committee, Intuit "Focusing on core competence often tempts
managers to keep continuing what succeeded in the past. A far more important question is what capabilities are critical in the
future, and Chesbrough shows how to ask and answer these issues." —CLAYTON CHRISTENSEN, Robert & Jane Cizik Professor
of Business Administration, Harvard Business School, and author, The Innovator's Dilemma "To thrive, businesses will need to
master the lessons of open service innovation. Here is their one-stop guidebook with important lessons clearly and compellingly
presented." —JAMES C. SPOHRER, director, IBM University Programs World-Wide "Open Innovation pioneer Henry Chesbrough
breaks new ground with Open Services Innovation, a persuasive argument for the power of co-creation in the world of services."
—TOM KELLEY, general manager, IDEO, and author, The Ten Faces of Innovation, The Art of Innovation "With his trademark style
of beautifully explained examples, Henry Chesbrough shows how open service innovation and new business models can help you
escape this product commodity trap and bring you to the next level of competition." —ALEX OSTERWALDER, author, Business
Model Generation "Open Services Innovation shows how a business can redefine itself as a service organisation and tap into
faster growth through shared innovation." —SIR TERRY LEAHY, chief executive, Tesco "Chesbrough shows how innovating openly
with a services mindset can make you a market leader." —CHARLENE LI, author, Open Leadership, and founder, Altimeter Group
Businesses spend billions on innovation with very little to show for their investment or effort. This book challenges some of the
‘ingrained truths’ of innovation and suggests a different approach. Innovation is not the creation of a novel idea. It is the
successful commercialisation of that novel idea. Rather than starting with a costly, time-consuming problem assessment that
seeks to push potential solutions through an innovation funnel, an ‘impeller approach’ starts with possible solutions and gets the
market to pull the best ones forward so they can fail fast or flourish fast. This approach is made possible by the addition of a ‘bee’
– a new type of integrative thinker who can harvest the existing knowledge from the ‘meadow of experts’. Completely reversing
the innovation process means organisations are much better placed to win in the market rather than focusing on finding theoretical
solutions or clearing innovation stage gates. In addition, this approach also recognises that the people who shepherd the solution
through the ideation and testing stage are not the same people who must then take that solution to market for successful
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commercialisation. Given the current innovation failure rate, coupled with the fact that society is beset with multiple wicked
problems, it’s time to think differently and innovate innovation itself. This book is essential reading for Heads of Innovation and
Commercialisation, Directors of Marketing, Heads of New Product Development and New Service Development, Strategy
Directors, Chief Technology Officers, Government advisers and policy makers.
Knowing your users stimulates your imagination and helps you create more exciting and effective design solutions. But there is a
problem: the normal conception of 'the user' is incomplete and based on outdated notions. These notions of simple, direct
relationships between people and products are no longer valid in today's complex, technologically interconnected world. This fun
and practical book with a set of cards will change the way readers think about users. Rethinking Usersintroduces a radical new
approach that questions some of our most fundamental ideas about the nature of user experience. It points to new opportunities to
create products and services that help users in new ways. The book includes a deck of user archetype cards and step-by-step
team activities for unlocking new user-centered thinking and design inspiration. For designers, design researchers, strategists,
innovators, product managers, and entrepreneurs in almost any field.
An exploration of how design might be led by marginalized communities, dismantle structural inequality, and advance collective
liberation and ecological survival. What is the relationship between design, power, and social justice? “Design justice” is an
approach to design that is led by marginalized communities and that aims expilcitly to challenge, rather than reproduce, structural
inequalities. It has emerged from a growing community of designers in various fields who work closely with social movements and
community-based organizations around the world. This book explores the theory and practice of design justice, demonstrates how
universalist design principles and practices erase certain groups of people—specifically, those who are intersectionally
disadvantaged or multiply burdened under the matrix of domination (white supremacist heteropatriarchy, ableism, capitalism, and
settler colonialism)—and invites readers to “build a better world, a world where many worlds fit; linked worlds of collective liberation
and ecological sustainability.” Along the way, the book documents a multitude of real-world community-led design practices, each
grounded in a particular social movement. Design Justice goes beyond recent calls for design for good, user-centered design, and
employment diversity in the technology and design professions; it connects design to larger struggles for collective liberation and
ecological survival.
"How do you gain an edge in the digital age? In this lively, accessible guide, Ram Charan, bestselling author and advisor to some
of the world's top CEOs, dissects the changing nature of competitive advantage, illustrating what it takes for companies--old and
new alike--to compete against digital giants like Amazon, Alibaba, and Google. In today's business world, good strategy isn't just
about preserving market share or building moats to ward off competitors. In the digital age, the most successful companies look at
everything through a single lens: How can we create a better end-to-end consumer experience? As Jeff Bezos says, "When given
the choice of obsessing over competitors or obsessing over customers, we always obsess over customers." Filled with behind-thescenes stories of companies like Netflix, Amazon, Fidelity, and Alibaba, Rethinking Competitive Advantage highlights the tools
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these behemoths have relied on to reimagine customer experience and build competitive advantage: platform, data, and
ecosystem. These companies don't just develop channels of distribution, they constantly crunch numbers, use algorithms to
improve products, and create an ecosystem with outside sellers and their supply chain, where a stream of new innovations
reinvigorates the customer's experience and creates new sources of revenue. Today's companies imagine market spaces that
don't yet exist, ones with the potential to grow 10x or 100x--and they are willing to spend cash now on the promise of exponential
profits down the road. To execute their objectives, these companies build strong, nimble, team-centered workforces that upend
traditional hierarchy, forming a "social engine" that drives innovation under visionary leaders. Whether you're in the C-Suite of a
Fortune 500 company or brainstorming the next digital start-up from your garage, Rethinking Competitive Advantage is the
ultimate primer on competitive advantage today, revealing the "secret sauce" behind some of the world's leading companies--and
showing you what you must do to compete"-Copyright: e4e953c9819f2c7078d33884db3f7a24
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